
  How to Craft The Perfect Cover Letter To 
Accompany Your Credibility Pack…
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The Problem
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Generic
4

Too little. Too much
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Confusion
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Don’t care!
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The Opportunity
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Specific
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Just enough
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Clear next step
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Let’s chat!
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5 KEY PRINCIPLES OF

THE PERFECT COVER LETTER
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#1 - Personalised

“Personalised subject line emails are 25% 
more likely to be opened” [Source: Campaign Monitor]
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#2 - Relevant
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#3 - Be Human 
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#4 - Use trigger words 
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#5 - Speak two languages
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Start A Conversation
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HOW TO BUILD THE
PERFECT COVER LETTER
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Customer 
Behaviour 
Sequence

The A.I.D.A. Model

Attention

Interest

Desire
Want you

Action
Need/
Have
you

Hear you

See you
Cognitive

(Awareness/Learning)

Affect
(Feeling)

Behaviour
(Action; Call, Purchase)

Attract the right 
people through 
the right 
marketing 
mediums

Example: 
Online/Offline lead 
generating, attraction 
strategies

Evoke emotion, 
curiousity, specific 
topics, images, 
headlines, 
personalised

Make contact; phone, 
email, message, 
download

WIIFM, Offers

Offer interesting and 
useful information 
and/or offers
Be the authority. Build 
relationships/trust 
with customer

Identify avatar hot buttons and 
problem/promise

Suggest next step for contact 
to achieve set marketing 
objective

`
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Who is your Avatar?
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Problem/Promise
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Slack tradespeople

Terrible communication - self & tenant

Never know when job booked

Hand written invoices/received late

Complaints from tenants/return jobs

Reliable tradespeople
24/7 service

Professional/Knowledgable
Streamlined/easy booking 
workflow

Busy Betty

Busy and overworked
Time poor
Organised
Likes to be in control

Away

Out of control
Not having an answer for angry tenant
Not having priority service

Super stressed

Be in control
Make my life easier
#1 priority

Stress free

25

Busy  
Betty

Complaints from tenants/didn’t  
show up

Call to tenant within 30min of receiving work  
order

Followup calls to trade/where is job  
at? (slack contact)

Updated communication from trade

No control Transparent workflow/in control

Unprofessional hand written  
Invoices with little info

Same day invoicing with clear easy explanation

Return trade to job site Professional, knowledgable, 25 yrs experience,  
fully stocked vehicle, guaranteed work, full 
Insurances
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Gain their attention
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Capture their Interest
28

Be The Solution
29

Prove The Results - Workflow
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Real People
31

Call to Action
32

Call to Action
33



Cover Letter
34

“What was 

Question:

most useful?”
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